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marketinguli kvlevebis zogadi aspeqtebi
biznesis ganviTarebaSi marketingul kvlevebs gansakuTrebuli adgili 

uWiravs. SeuZlebelia mewarmem, biznesmenma saqonlis gasaRebis Taobaze swori 

gadawyvetileba miiRos amomwuravi, utyuari informaciis, gare marketinguli 

gamokvlevebis gareSe. dRevandel bazarze warmatebis misaRwevad kompania 

didi moculobis marketinguli informaciis efeqtiani marTvis meTodebs 

unda flobdes. erT-erTma kvlevam cxadyo, rom kompaniebis mier mopovebuli 

monacemebi da supermarketebis skanerebis saSualebiT miRebuli informacia 

SefuTuli saqonlis brendis menejers kviraSi 1 milionidan 1 miliardamde 

axal cifrs awvdis gasaanalizeblad, magram, informaciis aseTi siuxvis 

miuxedavad, marketologebi xSirad saWiro informaciis simcires uCivian. 

saWiro informaciis mosaZieblad menejerebi dReSi saSualod 3 saaTs kargaven, 

rac yovelwliurad aSS-s kompaniebs 2,5 miliardi dolari ujdebaT. AamasTan, 

gamokiTxul menejerTa naxevarma ganacxada, rom mopovebul informacias Tavs 

ver arTmevda, magram, miuxedavad amisa, maT 2/3-s ufro meti informaciis miReba 

surda! Ase, rom marketingis menejerebis umetesoba ara raodenobrivad ufro met, 

aramed ukeTes informacias saWiroebs.

M sabazro pirobebSi gansakuTrebiT izrdeba marketinguli kvlevebis 

popularoba. Mmarketinguli kvleviTi organizaciebis wliuri brunva, msoflio 

masStabiT, yovelwliurad daaxloebiT 5,7%-iT matulobs. Ebrunvis ori mesamedi 

iseTi ganviTarebuli qveynebis bazrebze modis, rogoricaa aSS, didi britaneTi, 

safrangeTi, Ggermania, iaponia. evropasa da CrdiloeT amerikaSi kvlevis industriis 

ganviTarebis tempebi stabiluria, aziis qveynebSi ki mas feTqebadi xasiaTi aqvs. CineTi, 

am TvalsazrisiT rekordsmeni qveyanaa, sadac kvlevis industriis wliuri zrdis 

tempma 25% Seadgina!

 nax. 1.  
marketinguli kvlevebis brunvis wilobrivi gadanawileba msoflioSi
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1. evropa - 45%;
2. CrdiloeT amerika - 36%;
3. azia, wynari okeania da afrika - 15%;
4. centraluri da samxreT amerika  - 4 %

  marketingul kvlevebze moTxovna saqarTveloSic izrdeba. Mmatulobs kvleviTi 

kompaniebis raodenobac. dRes saqarTveloSi marketinguli kvlevebiT 10-ze meti 

kompaniaa dakavebuli. erT-erTi maTgania ,,sazogadoebrivi azris kvlevisa da marketingis 

instituti’’, (IPM Georgia, Institute for Poling and Marketing), romelic 1994

wlidan arsebobs. aRsaniSnavia, rom kompania wliurad saSualod 50-mde samarketingo 

da sazogadoebrivi azris proeqts amuSavebs. mas marketinguli kvlevis farTo 

qseli gaaCnia; misi ofisebi ganlagebulia rogorc TbilisSi, ise quTaisSi, rusTavSi, 

TelavSi da sxv. Kkompaniis mimarTulebaa sazogadoebrivi azris kvleva, samarketingo 

konsultaciebi, mediis da gare reklamis kvlevebi, mediis monitoringi, sazogadoebrivi 

urTierTobebi, adamianuri resursebis menejmenti da sxv. Tumca, erT sul mosaxleze 

marketinguli kvlevis danaxarji saqarTveloSi Zalian dabalia - 0,28 aSS dolari, maSin 

rodesac, mag., did britaneTSi es maCvenebeli 39 aSS dolars aRemateba. sayuradReboa, 

rom ganviTarebul qveynebSi marketingul kvlevebze danaxarjebi sareklamo biujetis 

10%-s Seadgens, xolo saqarTveloSi igi mxolod 2,7%-ia.

 Nnax. № 2.
marketingul kvlevebze danaxarjebi erT sul mosaxleze

  sabazro ekonomikis ganviTarebul qveynebSi marketinguli kvlevebi sakmaod 

Zviria. Ddidma kompaniam SeiZleba milionebi daxarjos sainformacio sistemis 
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ganviTarebisaTvis. magaliTad, dakvirvebis meTodiT (Survey) farTomasStabiani

gamokvleva SeiZleba 20 000 – dan 100 000 dolaramde dajdes, an ufro Zviric. xangrZlivi 

kvleva, romelsac awarmoebs iseTi cnobili firma, rogoricaa  Information Resources, Rirs
100 000 dolari weliwadSi, xolo bazris kvleva 6-dan 12 Tvemde periodSi – 200 000-

dan 500 000 dolaramde(!). 

   Tumca, yovelTvis rodia aucilebeli aseTi xarjebis gaReba. magaliTad, muzeumis 

direqtors surda gaerkvia, romeli eqsponatebi iyo ufro popularuli. intervium ar 

gaamarTla – damTvaliereblebi cdilobdnen esiamovnebinaT interviuerisaTvis da 

Tavazianad pasuxobdnen, rom yvela eqsponati erTnairad moewonaT; maSin direqciam 

araordinaluri xerxi gamoiyena: muzeumis iataki moapriala iatakis sacxis sqeli feniT 

da erTi kviris Semdeg iatakebi Seamowma (meti popularobiT sargeblobda eqsponatebi, 

romlebTanac sacxi ufro gacveTili iyo). es ,,kvleva’’ muzeumis direqciam sacxis 

fasad Caatara da arc marketinguli kvlevis specialistebis daxmareba dasWirvebia. 

organizaciis specifikur marketingul situaciasTan dakavSirebuli monacemebis 

sistemuri Segroveba, analizi da moxsenebis momzadeba  sakmaod sapasuxismgeblo 

saqmea, romelsac firma marketologis daxmarebis gareSe ver SeZlebs. marketinguli 

kvlevis specialistebze moTxovna dRes sagrZnoblad izrdeba. aseve zrdis tendenciiT 

xasiaTdeba marketologebis Sromis anazRaurebaze gaRebuli xarjebi. zogierT did 

kompanias   marketinguli kvlevis sakuTari departamenti gaaCnia, romlebic, rogorc 

praqtika gviCvenebs, xSirad iwveven specializebul kompaniebs garkveuli amocanebis 

gadasaWrelad. xolo roca firma mcire zomisaa, da ekonomikuradac ar aris Zlieri, 

igi marketingul kvlevebs specializebuli  firmebis meSveobiT awarmoebs.

   marketinguli kvlevebis gamoyenebis areali farToa: myidvelTa kmayofilebisa da 

Sesyidvis qcevis gageba, bazris potencialisa da sabazro

wilis Sefaseba, faswarmoqmnis, sareklamo kompaniisa da distribuciis efeqtianobis 

gazomva da sxv.

  momsaxureba, romelsac gvTavazoben  marketinguli kvlevis kompaniebi, SeiZleba 

davyoT Semdeg saxeebad: sindicirebuli momsaxureba, standartizirebuli momsaxurebani, 

SekveTili momsaxureba da Internet-momsaxureba. sindicirebuli momsaxurebis dros xdeba

informaciis Sekreba da Semdgom misi gadacema SemkveTisTvis; magaliTad, kompania A. C. 
Nielsen axdens monacemTa skanirebas universamebis sakaso terminalebidan.

   standartizirebuli momsaxureba – kvleviTi saqmianobaa, romelic tardeba sxvadasxva 

firmisaTvis standartuli meTodebiT. magaliTad, arsebobs reklamis efeqtianobis 

gansazRvris standartuli meTodika, Sesabamisad, am mimarTulebiT marketinguli 

kvlevebis Sedegebi SeiZleba SevadaroT erTmaneTs. Starch Reader-is     momsaxureba
ufro xSirad gamoiyeneba beWdviTi reklamis efeqturobis gansazRvrisaTvis. 

 SekveTili momsaxureba gulisxmobs klientis specifikuri moTxovnebis 

dakmayofilebisaTvis mravali sxvadasxva saxis marketingul kvlevas. Yyoveli 

marketinguli kvleva tardeba konkretuli SemkveTis moTxovnebidan gamomdinare. 
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aseTi tipis marketinguli kvlevis firmaa, magaliTad, Burke.
Internet-momsaxurebas gvTavazoben firmebi, romlebic specializirebuli arian

internetis gamoyenebiT marketinguli kvlevis Catarebaze. magaliTad, Grienfi eld Consulting
atarebs marketingul kvlevas, iyenebs sakuTar mdidar monacemTa bazas, igi atarebs 

kvlevebs Tavisi usafrTxo Web-saitis gamoyenebiT.

   arsebobs aseve monacemTa Sekrebisa da analizis specializirebuli meTodebi – 

safirmo marketinguli kvlevebi – romlebic SemuSavebulia marketinguli kvlevis 

konkretuli amocanis gadasaWrelad;  es – meToduri departamentebia, romlebsac aqvT 

sakuTari safirmo niSnebi da isini iseve iyideba, rogorc nebismieri sxva savaWro 

marka. magaliTad, kompania DDigi Data System gvTavazobs safirmo produqts – Magic 
Wand, romlis meSveobiT xdeba dabeWdili anketebidan kompiuterisaTvis gamosadeg

formatSi  monacemTa gadayvana. sakontrolo niSnakebis asaRebad, romelic mopasuxis 

(sakvlevi piris) mieraa Sevsebuli, gamoiyenaba xelis skaneri, Semdeg xdeba am monacemTa 

amocnoba da maTi diskze Cawera.     . E

   marketolog-specialistebis karieruli winsvlis mniSvnelovani SesaZleblobebi 

pirdapir momdinareobs maRalxarisxovan marketingul kvlevaze moTxovnidan. maT  

kargi profesiuli karieris gakeTeba SeuZliaT rogorc specializebul firmebSi, ise 

biznesis sferosa da arakomerciul organizaciebSi, romelTac gaaCniaT  marketinguli 

kvlevis sakuTari  ganyofilebani. M   

  qvemoT CamoTvlilia marketinguli kvlevis sferoSi zogierTi Tanamdeboba:

marketinguli kvlevebis vice-prezidenti,  kvlevis direqtori,  kvlevis direqtoris 

TanaSemwe, proeqtis xelmZRvaneli, savele samuSaoebis xelmZRvaneli, statistikosi 

(monacemTa damuSavebis), ufrosi analitikosi, analitikosi, umcrosi analitikosi da 

samuSaoTa inspeqtori (brigadiri).  qvemoT saubaria am Tanamdebobrivi poziciebis 

Sesabamis valdebulebebze. 

    marketinguli kvlevis vice-prezidenti – es marketinguli kvlevis sferoSi umaRlesi 

Tanamdebobaa; vice-prezidenti pasuxismgebelia kompaniis yvela marketingul kvlevaze 

da kompaniis umaRles xelmZRvanelTa (top-menejerTa) 

ricxvs miekuTvneba. igi adgens marketinguli kvlevis ganyofilebis miznebsa da 

amocanebs;

   marketinguli kvlevis direqtori – aseve maRali Tanamdebobaa; direqtori pasuxs 

agebs marketinguli kvlevis yvela proeqtis SemuSavebasa da Sesrulebaze;

   marketinguli kvlevis direqtoris TanaSemwe – direqtoris TanaSemwis movaleobebs 

asrulebs da marketinguli kvleviT dakavebul sxva TanamSromlebs akontrolebs;

  proeqtis xelmZRvaneli -  pasuxismgebelia marketinguli kvlevis proeqtebis 

SemuSavebaze, realizaciasa da marTvaze;

   monacemTa damuSavebis statistikosi – igi informaciis damuSavebis statistikuri 

meTodebis Teoriisa da praqtikis specialistia; misi val debulebebia – eqsperimentis 

SemuSaveba, monacemTa damuSaveba da analizi;
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    ufrosi analitikosi – monawileobs marketinguli kvlevebis proeqtebis SemuSavebaSi, 

xelmZRvanelobs maT mimdinare Sesrulebas; is muSaobs uSualod analitikosTan, 

umcros analitikosTan da kvlevis proeqtis SemuSavebisa da monacemTa Segrovebis 

sxva personalTan. igi amzadebs daskvniT angariSs; swored ufrosi analitikosia 

ZiriTadad pasuxismgebeli grafikis Sesrulebaze;

  analitikosi – monawileobs proeqtis zogierTi monakveTis realizaciaSi; igi 

SeimuSavebs anketas da atarebs mis winaswar testirebas, agreTve monacemTa winaswar 

analizs;

   umcrosi analitikosi – asrulebs sxvadasxva saxis samuSaos, magaliTad, axorcielebs 

meoradi informaciis Sekrebas, anketebis redaqtirebas da kodirebas, atarebs martiv 

statistikur analizs;

    savele samuSaoTa xelmZRvaneli – pasuxismgebelia interviuerebisa da sxva savele 

muSakebis SerCevaze, kontrolze da sxv.

 marketinguli kvlevis sferoSi bakalavriat damTavrebulTaTvis yvelaze 

gavrcelebuli sawyisi poziciaa – brigadiri. igi pasuxismgebelia savele samuSaoebze, 

monacemTa redaqtirebaze, agreTve SeiZleba CarTuli iyos monacemTa analizSi.

  kidev erTi sawyisi poziciaa – proeqtis xelmZRvanelis TanaSemwe. igi exmareba 

xelmZRvanels anketis SemuSavebaSi, amowmebs savele samuSaoTa Catarebis instruqciebs, 

akontrolebs marketinguli kvlevis xarjebs.

   dRes marketinguli kvlevebis industriaSi sul ufro meti upiratesoba eniWeba 

magistris diplomis mqone specialistebs – maT andoben proeqtis xelmZRvanelis 

Tanamdebobas.

  biznesis sferoSi tipiuri sawyisi donis Tanamdebobaa umcrosi analitikosi-

mkvlevari (bakalavriatis diplomis mqoneTaTvis), an analitikosi-mkvlevari (magistris 

diplomis mqoneTaTvis). isini Seiswavlian im dargis specifikas, romelsac miekuTvneba 

maTi firma. Analitikosi-mkvlevaris movaleobaa monacemTa sizustis Semowmeba, meoradi 

da pirveladi monacemebis analizi bazris prognozirebisaTvis.

  Mmarketingul kvlevebSi saWiroa adamianebi gansxvavebuli momzadebiT, gamocdilebiT 

da unarebiT. teqnikuri specialistebi, magaliTad, statistikosebi, udaod unda flobdnen 

safuZvlian codnas statistikaSi.

  marketinguli kvlevebis sferoSi momuSave pirovnebas unda hqondes gavlili yvela 

SesaZlo marketinguli kursi; unda icodes statistika da analizis raodenobrivi 

meTodebi; unda SeeZlos kompiuterze muSaoba da internetis gamoyeneba; unda 

gaiaros fsiqologiis kursi da kursi momxmarebelTa qcevaSi; unda SeeZlos 

efeqtiani werilobiTi da zepiri komunikacia; unda SeeZlos SemoqmedebiTi midgoma 

sakiTxebisadmi.

 Mmarketinguli kvlevis specialistebs unda hqondeT farTo Tvalsawieri, raTa 

SesZlon wvdoma im problemebSi, romelic aqvT maT klientebs, vinaidan amocanebi, 

romelsac klientebi uyeneben marketinguli kvlevis konsultantebs, sul ufro 
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rTuli da masStaburi xdeba. kerZod, maT unda SeeZloT, garda imisa, rom Caataron 

savele samuSaoebi, daamuSaon monacamebi da miawodon rekomendaciebi,  _ daexmaron 

klientebs am rekomendaciebis realizaciaSi. samomavlod aucilebeli gaxdeba, agreTve, 

StatSi iyolion specialistebi cvlilebaTa marTvaSi da samrewvelo fsiqologiaSi, 

romlebic dRes kompaniebs ar hyavT.
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