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da­niS­nu­le­bis ad­gi­le­bi, ro­gorc tu­riz­mis biz­ne­sis 
mniS­vne­lo­va­ni ele­men­ti

anotacia
turizmis biznesi dakavSirebulia adgilebTan, romlebic turistTa mosazidad mniSvnelo­

vani elementia. adgilebi, sadac turistebi midian da RamiT rCebian, daniSnulebis adgilebs 

warmoadgenen. daniSnulebis adgilebis arsis gansazRvrisaTvis mniSvnelovania ganvixiloT 

sxvadasxva faqtorebi, rac daniSnulebis adgilebis warmatebas ganapirobebs. esenia: dasve­

neba, ganaTleba, socialuri integracia, turistuli atraqciebi, buneba, istoria, dabali da­

naxarjebi da aS. resursebisa da atraqciebis integracia moTxovnis garantia konkretul 

daniSnulebis adgilze.

saqarTvelo Zalze saintereso da mimzidveli daniSnulebis adgilia turistTaTvis, rasac 

cxadhyofs saerTaSoriso vizitorTa raodenoba qveyanaSi. Cven gvaqvs bevri resursi da adgi­

li, rac warmatebul daniSnulebis adgilad SeiZleba gadaiqces. Tumca mxolod turistuli 

atraqciebi da arc ise kargad ganviTarebuli infrastruqtura saerTaSoriso moTxovnebis 

dasakmayofileblad ar aris sakmarisi.

sakvanZo sityvebi: daniSnulebis adgili, turizmi, atraqcia, resursebi, turisti

daniSnulebis adgilebi mniSvnelovan rols asruleben turizmis biznesSi. turiz­
mis industria garkveulwilad aris dakavSirebuli teritoriebTan, rac turistTa 
mozidvisTvis umniSvnelovanesia[5]. konkretuli adgilebi, sadac turistebi stumro­
ben da garkveuli droiT rCebian, daniSnulebis adgilebs warmoadgenen. termini da­
niSnulebis adgili, rogorc saerTaSoriso turistuli dasaxeleba me_20 saukunis 
bolodan gvxvdeba. 

daniSnulebis adgilebi moicavs iseT produqtebs, rogoricaa: momsaxureba, atraq­
ciebi da turistuli resursebi. daniSnulebis adgilebs aqvT mkveTrad gamoxatuli 
geografiuli da pirobiTi sazRvrebi, romelic tur-operatorebis mier aris dadge­
nili. 

daniSnulebis adgilebi sxvadasxva avtorTa mier gansxvavebulad ganimarteba. le­
iperi daniSnulebis adgils ganmartavs, rogorc konkretul teritorias, romliTac 
turistebi interesdebian da atareben garkveul dros; adgili sadac turistisa da 
turistuli infrastruqturis urTierTqmedebis procesebi xdeba. msoflio turis­
tuli organizacia daniSnulebis adgils ganmartavs, rogorc teritorias sadac 
turisti minimum erT Rames atarebs. daniSnulebis adgilebs gaaCniaT fizikuri da 
administraciuli sazRvrebi, romlebic daniSnulebis adgilebis menejmentis siste­
mas, imijs da amasTanave gansazRvraven mis sabazro konkurentunarianobas. riCi da 
kroudi daniSnulebis adgils ganmartaven, rogorc konkretul teritorias adminis­
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traciuli sazRvrebiT: qveyana, konkretuli regioni, qalaqi an erovnuli parki. 
daniSnulebis adgilebis arsis ufro Rrma SeswavlisaTvis gamoiyeneba sxvadasxva 

modelebi, romlebic gvexmareba gavaanalizoT is faqtorebi, rac ubiZgebs turistebs 
mogzaurobisaken. erT_erTi aseTia maiZulebeli da mimyvani faqtori. maiZulebeli 
faqtorebi ZiriTadad socio-fsiqologiur motivebs moicavs, romlebic individebs 
mogzaurobisaken ubiZgebs. maiZulebeli Sida, xolo mimyvani - gare faqtorebs war­
moadgenen. 

mravali maiZulebeli faqtoria identificirebuli: dasveneba, swavla, statusi, 
prestiJuloba da socialuri interaqtiuloba. mimyvan faqtorebs, romlebic izidavs 
turistebs warmoadgens: xelmisawvdomoba, turistuli atraqciebi, buneba, istoria, 
dabali danaxarjebi da sxv. sxvadasxva avtorebi adastureben, rom maiZulebeli da 
mimyvani faqtorebi ar moqmedeben Tanabrad, radgan maiZulebeli faqtorebi mTavar 
faqtorad gvevlineba adamianis mier mogzaurobis arCevanSi. maT miaCniaT, rom es 
faqtorebi moqmedeben erTmaneTis paralelurad. sxva modelebTan erTad, maiZule­
beli da mimyvani modeli warmoadgens im motivebis saWiro raodenobriv sazoms, 
romlebic konkretuli daniSnulebis adgilisaken izidavs turistebs da uzrun­
velyofs daniSnulebis adgils im TaviseburebebiT, romlebic uzrunvelyofs maT 
konkurentunarianobas.

naxazi 1.1  daniSnulebis adgilebi-maiZulebeli da mimyvani faqtorebi[2]

mniSvnelovania aRiniSnos, rom turizmis biznesSi produqti aris is SegrZnebebi, 
romelic adamians turistuli resursebis kombinaciis gamoyenebiT eufleba. tu­
rizmis sferos mkvlevarTa erTi nawili turistul daniSnulebas aRwers, rogorc 
turistuli produqtebis erTianobas, romlebic turists sTavazoben SegrZnebebis 
integrirebul kompleqss [1]. daniSnulebis adgili es aris integrirebuli kompleq­
suri produqti, romelsac safuZvlad udevs moTxovnebi, molodinebi da turistTa 
miReba. rac Seexeba turistul infrastruqturas, igi mxolod uzrunvelyofs am mo­
Txovnebis dakmayofilebas. 
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arsebobs adgilebi, sadac ver ganviTardeba turizmi. ekonomikuri, socialuri da 
kulturuli aqtivobebis ararsebobis gamo. atraqciebisa da resursebis warmatebu­
li integracia garantia imisa, rom turistebi saxlSi dadebiTi emociebiT datvir­
Tulni dabrundebian. arsebobs atraqciebis 4  saxeoba [3]:

1. Strixebi bunebriv garemoSi;
2. adamianTa mier agebuli Senobebi da xidebi. Seqmnili ara vizitorTa an turis­

tTa mosazidad, aramed droTa ganmavlobaSi gardaqmnili istoriad (mag: taZrebi);
3. turistTa mosazidad  agebuli Senobebi (Tematuri parkebi)
4. specialuri RonisZiebebi.
saqarTvelo, rogorc konkretuli daniSnulebis adgili, turistTaTvis Zalzed 

mimzidvelia, razec metyvelebs bolo wlebSi saqarTveloSi ucxoel turistTa na­
kadebis zrda. (ix. nax. 1.2.) 

naxazi 1.2.  Semosul turistTa statistika [4]

2015 wels saqarTveloSi turistTa raodenobam 5 432 102 Seadgina, rac 6,9%_iT me­
tia wina wlis analogiur periodTan SedarebiT. vizitorTa xuTeulis saTaveSia 
somxeTi, saidanac turistTa nakadebi gansakuTrebiT maRalia zafxulis periodSi. 
momdevno adgilzea TurqeTi, azerbaijani, ruseTi da ukraina.
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migaCniaT, rom saqarTveloSi uxvadaa iseTi daniSnulebis adgilebi, romelTac tu­
ristTa yvela moTxovnis dakmayofileba SeuZliaT garkveuli samuSaoebis Catarebis 
Semdeg. jer kidev arsebobs  kurorti, istoriuli qalaqi Tu sofeli, sadac satran­
sporto sistema cudadaa ganviTarebuli. marto turistuli atraqcia ki, sustad gan­
viTarebuli infrastruqturiTa da materialur-teqnikuri baziT (sastumroebiTa da 
kvebis obieqtebiT) ver iqceva warmatebul daniSnulebis adgilad.
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