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ekonomikis servisizacia da marketingis 
koncefcia saqarTvelos samrewvelo 

politikaSi

Tanamedrove msoflio ekonomikis erT-erT ganmasxvavebel Taviseburebas 

warmoadgens ganviTarebuli qveynebis gadasvla e.w. industriuli ekonomikidan 

servisulze. rac, pirvel rigSi, aixsneba momsaxurebis sferos mzardi mniSv-

nelobiT iseve,  rogorc es xdeboda mrewvelobasTan dakavSirebiT, industriul 

ekonomikaSi. Tumca idea, imis Sesaxeb, rom ekonomikis gadarCena SeuZlebelia 

warmoebis ganviTarebis, sazogadoebrivi dovlaTis Seqmnis gareSe, biznesmenTa  

da politikosTa wreSi kvlav ganagrZobs dominirebas [1]. 

bunebrivia ibadeba kiTxva: ra gansxvavebaa servisul da industriuli eko-

nomikas Soris? jer erTi, servisul ekonomikaSi sawarmoTa saqmianoba gamo-

Svebuli produqciis sargeblianobis amaRlebasa da momxmarebelTa speci-

fikuri moTxovnebis dakmayofilebazea gamiznuli. industriul ekonomikaSi-

sasaqonlo produqciis maqsimalur gamoSvebaze. meore, servisul ekonomikaSi 

cneba sargebeli gaigivebulia imasTan, Tu ramdenad gamoiyeneba saqoneli da 

ramdenad srulyofilia materialuri produqtisa da momsaxurebis mwarmo-

ebeli sistemebi.  industriul ekonomikaSi-mxolod produqciis materialur 

mxaresTan. mesame, servisul ekonomikaSi xarisxis cnebaSi igulisxmeba mwar-

moeblis unari mudmivad adevnos Tvali momxmareblebTan urTierTobebs, maTi 

moTxovnebis maqsimaluri dakmayofilebis mizniT. industriul ekonomikaSi-

sawarmoebis unari ,,kargad akeTon TavianTi saqme“. meoTxe, servisul ekono-

mikaSi icvleba menjmentis stili, marTvis sistemebisaTvis  damaxasiaTebeli 

xdeba   moqniloba, manevrirebis Tavisufleba da gaxsniloba. industriul ekonomika-

Si-menejmenti marTvis struqturebis ierarqiulobiT da metismeti mowesrigebulobiT 

atarebda meqanikur xasiaTs. mexuTe, servisul ekonomikaSi mTavari yuradReba eqceva 

materialur-servisul sistemis efeqtianobas, industriulSi-nedleulis gardaqmnas 

mza produqciad [2]. 

marketinguli operaciebi, servisul ekonomikaSi, scildeba im valdebulebaTa far-

glebs, romelic ekisreba marketingis tradiciul ganyofilebas da mwarmoebelTa 

miznebis miRwevis saSualebad ganixileba.  Tumca, es SesaZlebelia maSin, roca sabazro 

koniunqturis Sesabamisad, xorcieldeba samecniero-teqnikuri, samrewvelo da gasaRebi-

Ti gegmebis koreqtireba, xolo strategiuli da taqtikuri amocanebis gadasaWrelad 
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arsebobs Sesabamisi materialuri da inteleqtualuri resursebi [3]. 

marketingi, rogorc sazogadoebis wevrTa Soris gacvliT safuZvelze aRmocenebuli 

saqmianoba mravalferovan gavlenas axdens qveynis sameurneo cxovrebaze. maT Soris 

aRsaniSnavia: warmoebisa da vaWrobis kavSirurTierTobebis ganmtkiceba, momxmarebel-

Ta moTxovnebis Sesabamisad sawarmoTa konkurentunarianobis amaRleba da finansuri 

mdgomareobis ganmtkiceba, saqonlis sawarmoo xarjebisa da fasebis Semcireba saqon-

lis warmoebisa da mimoqcevisaTvis saWiro resursebis koordinacia, momxmareblis 

racionalizacia, momxmarebelTa savaWro momsaxurebis srulyofa [4]. 

saqarTvelos ekonomikis sabazro urTierTobebze gadasvlis procesma  samrewvelo 

sawarmoebis winaSe mravali problema warmoSva: sakuTari sanedleulo bazis arasa-

kmarisi ganviTareba, mosaxleobis mxriv samrewvelo saqonelze moTxovnis Sesaxeb 

aucilebeli informaciis ararseboba, moTxovna-miwodebisa da asortimentul-xaris-

xobrivi daubalanseblobis gamZafreba, warmoebis faqtorebze fasebis zrda, strate-

giuli dagegmvisa da safinanso-sameurneo saqmianobis sirTuleebi. arsebulma siZne-

leebma mZime mdgomareobaSi Caayena qveynis sameurneo sistema. 

miuxedavad, aRniSnuli sirTuleebisa saqarTvelos samrewvelo seqtorma saqarT-

velos ekonomikis ganviTarebaSi, gadamwyveti sityva unda Tqvas. amaze naTlad mety-

velebs saqarTvelos mrewvelobis ZiriTadi maCveneblebis dinamika (dasaqmebulTa 

saSualo wliuri ricxovnoba da warmoebuli samrewvelo produqciis moculoba). 

dReisaTvis saqarTvelos samrewvelo seqtorSi dasaqmebulia 114843 kaci (ix. nax1. 1). 

nax. 1

dasaqmebulTa dinamika 2006-2012 w.w.

‘

       wyaro: saqarTvelos saxelmwifo statistikis samsaxuri htt p://www.geostat.ge/

2006 wels samrewvelo seqtori mier gamoSvebuli produqciis raodenobam Seadgi-

na  2779 mlrd. lari. 2012 wlis bolosaTvis aRniSnuli maCvenebeli gaizarda 2,2-jer 

da miaRwia 6868,3 mlrd. lars. mravali samrewvelo sawarmo, miuxedavad saqarTvelos 
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samrewvelo seqtoris ZiriTad maCvenebelTa mzardi dinamikisa,    dRemde ver axer-

xebs ZiriTadi profilis mixedviT rentabelur funqcionirebas. maTi saqmianoba mcire 

dakveTebis SesrulebiT da sxva droebiTi Semosavlebis miRebiT Semoifargleba [5]. 

saqarTveloSi samrewvelo sawarmoTa (sabazro ekonomikis ZiriTadi funqciuri 

rgoli)  poziciebis gauaresebisa da gakotrebis mizezebis kvlevam  gviCvena, rom bevri 

maTgani marketingis funqciebs jerovnad ver iyenebda.  maTi umravlesoba orienti-

rebuli iyo ara mxolod savaWro da finansuri operaciebis mcire TanxebiT warmoeba-

ze, aramed ver SeZles momxmarebelTa moTxovnis formireba da  kargad organizebuli 

gasaRebis marketinguli kampaniis warmarTva. 

nax. 2.

                    wyaro: saqarTvelos saxelmwifo statistikis samsaxuri htt p://www.geostat.ge/

Tanamedrove samomxmareblo bazari gajerebulia samamulo  da importuli warmo-

ebis saqoneliT. bazarze kvlav dominirebs importuli samrewvelo saqoneli, romelic 

aSkarad konkurentunariania. aRsaniSnavia isic, rom samamulo warmoebis produq-

cia, samomxmareblo bazarze, TandaTanobiT ikavebs wamyvan adgils. sakmaod daixvewa 

momxmarebelTa kultura da gaizarda mosaxleobis mcire nawilis gadaxdisunaria-

noba. samrewvelo sawarmoTa marketingis koncefcia, rogorc komerciuli saqmiano-

bis midgomis axleburi gageba gansakuTrebul pirobebs uqmnis momxmarebls: iyenebs 

gasaRebis stimulirebis sxvadasxva formebsa da ayalibebs momxmarebelTa qcevas 

samamulo produqtisa da momsaxurebis mimarT. 

ganviTarebuli sabazaro konkurencia, samrewvelo sawarmoebs karnaxobs produq-

ciis xarisxis ganviTarebis gzebsa da saSualebebs, gansazRvravs warmoebuli produq-

ciis konkurentunarianobas. saqonlis konkurentunarianobis mniSvnelovan nawilad 

misi eqspluataciis dros gvevlineba samomxmareblo Tviseba [6]. momxmarebeli upira-

tesobas saqonels im SemTxvevaSi  mianiWebs, Tu igi yvelaze metad daakmayofilebs mis 

moTxovnebs sxva, masTan konkurirebad saqonelTan SedarebiT. rogorc wesi, xSirad 

saqonlis xarisxi da konkurentunarianoba Tanabrad axdenen gavlenas produqciis 

realizaciaze. samamulo samrewvelo produqciis xarisxisa da konkurentunariano-
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bis amaRlebis problema kompleqsuri xasiaTisaa da moiTxovs Semdegi amocanebis 

gadawyvetas: samamulo nawarmis xarisxis donis amaRleba ara mxolod saSinao, aramed 

saerTaSoriso bazris moTxovnaTa gaTvaliswinebiT; realuri moTxovnis gamovlineba, 

romelic gansazRvravs momxmareblebis saqonlis xarisxis mimarT dakmayofilebis 

dones.

bazarze sawarmoTa arsebobis gaxangrZlivebis ZiriTadi piroba saqmianobis marketin-

guli midgomebiT warmarTvaa, rac, upirveles yovlisa, sakuTari biznesis momxmarebel-

Ta TvaliT danaxvas niSnavs. amisaTvis aucilebelia movaxdinoT: Siga da gare marke-

tinguli garemos analizi, realuri da potenciuri momxmareblis analizi, finansuri 

mdgomareobis analizi, sabazro sgementebis analizi, sawarmoo SesaZleblobebis da 

misi efeqtianobis analizi, saqonlis sasicocxlo ciklis analizi, bazris mdgomareo-

bis analizi, konkurentebis analizi, konkurentuli upiratesobebis analizi da sabaz-

ro fasebis analizi [6]. 

sabazro ekonomikis pirobebSi, ekonomikuri politikis efeqtian instrumentad 

SeiZleba iqces samrewvelo seqtoris konkurentuli upiratesobebis analizi. regio-

naluri ekonomikuri politikis win gadadgmuli nabijia erT-erTi Zlieri samrewvelo 

potencialis mqone, imereTis regionis samrewvelo seqtoris konkurentuli upirates-

obebis SWOT analizi. romlis  safuZvelze, gamoavlenilia imereTis regionis samre-

wvelo seqtoris Zlieri mxareebi: regionis mWidrod dasaxlebuli teritoriis area-

li saSualebs iZleva, adgilobriv bazarze orientirebuli kvebis, msubuqi da farTo 

moxmarebis sagnebis mwarmoebeli da aseve gadamamuSavebeli dargebis ganviTarebis-

aTvis; saamSeneblo industriisaTvis saWiro mdidari resursuli potenciali; merqnis 

gadamuSaveba – warmoebis mdidari tradiciebis arseboba; hidro da energo resur-

sebiT uzrunvelyofili mxare da energiis iafi wyaroebis miRebis SesaZleblobebi 

(mzis, qaris da wylis energia); dinamiurad ganviTarebadi sabanko seqtori; samrewve-

lo potencialis da saswavlo samecniero tradiciebis arseboba; iafi kvalificiuri 

muSaxeli. susti mxareebia: samrewvelo sawarmoTa moZvelebuli sawarmoo-teqnikuri 

baza; gamoSvebuli produqciis cudi marketingi; samrewvelo seqtorSi investorTa 

simcire; nedleulis warmoebaze orientacia; arsebul samrewvelo sawarmoTa daut-

virTaoba; SromiTi resursebis momzadebisa da gadamzadebis sistemis ararseboba. 

imereTis regionis samrewvelo seqtoris ganviTarebis SesaZleblobebia: xis resurse-

bis gaTvaliswinebiT saeqsporto konkurentunariani produqciis warmoeba; bunebrivi 

mosapirkeTebeli masalebis warmoeba saSinao da sagareo bazris moTxovnebis Sesaba-

misad; tyavisa da tyavis nakeTobaTa warmoeba; antikoroziuli laqsaRebavebis, liTo-

fonis, cementis aguris, profiluri blokebis warmoeba; gruntebisa da antikoroziuli 

kronebis warmoeba.   mosalodneli safrTxeebia: regionSi arsebul samrewvelo sawar-

moTa dabali konkurentunarianoba; sawarmoTa strategiuli dagegmvis sirTuleebi; 
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msubuq da kvebis mrewvelobaSi arsebuli mzardi konkurencia (CineTi, TurqeTi da 

a.S.); iafi importi; maRalkvalificiuri kadrebis dekvalifikacia da samuSao ZalTa 

migracia [7].  samrewvelo sawarmoTa marketinguli saqmianobis SWOT analizis mizania 

racionaluri sasaqonlo specializaciis SemuSaveba, strategiuli gadawyvetilebebis 

raodenobrivi Sefaseba da analitikuri dasabuTeba. 

samamulo sawarmoebSi sabazro urTierTobebis ganviTarebam aqtualuri gaxada 

sxvadasxva tipis siaxlis aTvisebisa da gavrcelebis meqanizmebi. samomxmareblo bazris 

formirebis processa da momxmarebelTa moTxovnas CamorCeba sainovacio produqtis 

warmoeba, miuxedavad imisa, rom arsebobs maRalkvalificiuri kadrebi, Sesabamisi samec-

niero-sawarmoo baza, mniSvnelovani teqnologiuri maragi da sxva, ukiduresad sustia 

orientacia sainovacio saqmianobis, samecniero miRwevebis, warmoebis sferoSi reali-

zaciaze. sainovacio procesis ganxorcielebis ZiriTadi sirTuleebi dakavSirebulia 

sawarmoebSi sakuTari saSualebebis, rogorc sabiujeto ise arasabiujeto wyaroebiT 

dafinansebis ukmarisobasTan, maT Soris moziduli saxsrebis arasakmaris odenobasa 

da SezRudulobasTan. warmoebis moculobis Semcirebisa da  sawarmoebis dafinanse-

bis mudmivi deficitis pirobebSi SeuZlebeli xdeba fuladi resursebis sainovacio 

saqmianobisaTvis warmarTva. amitom pirvelxarisxovan mniSvnelobas iZens warmoebis 

ekonomikuri stimulirebisa da investirebis, safinanso-sakredito ganviTarebis mizan-

mimarTuli RonisZiebebis gatareba [8].

saqarTvelos samrewvelo seqtorSi marketingis koncefciia miznad isaxavs ekonomi-

kuri politikis mimarTulebebisa da  sazogadoebrivi azris Sejerebas, raTa miRweu-

li iqnas  sabazro moTxovnebis Sesabamisi warmoebis marTva. amisaTvis,  samrewvelo 

sawarmoTa saqmianobis ZiriTad amocanebad gvesaxeba: saqonlis warmoeba momxmarebel-

Ta moTxovnis, sabazro situaciisa da sawarmoo SesaZleblobebis  gacnobierebiT; 

momxmarebelTa moTxovnis maqsimaluri dakmayofileba; saqonlisa da momsaxurebis 

realizacia gansazRvrul bazarze, sabazro wilis zrda da miwodebis pirobebis 

dacva; sawarmoTa komerciuli saqmianobis grZelvadiani rentabelurobis uzrunvely-

ofa; marketingis strategiisa da taqtikis mkacri Sesruleba; sabazro koniunqturis 

da momxmarebelTa moTxovnis cvlilebebze swrafi adaptacia.

daskvnis saxiT SeiZleba vTqvaT, rom biznesis internacionalizacia da globaliza-

cia, mecnierul-teqnikuri progresi, sainformacio kavSirebis ganviTareba, samomxmareb-

lo moTxovnis swrafi cvlileba moiTxovs samrewvelo sawarmoTa  konkurentunaria-

nobis amaRlebas. marketinguli garemos faqtorebis cvalebadobiT gamowveuli riske-

bi saqarTvelos samrewvelo sawarmoTa xelmZRvanelebs aucileblobis winaSe ayenebs: 

Secvalon sameurneo saqmianobis strategiebi da SeimuSaon moqnili mmarTvelobiTi 

struqturebi. Sesabamisad marketingi unda gaxdes is niSnuli, romelzedac samrewve-

lo sawarmoTa  sawarmoo procesi aSendeba.
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saqarTvelos karstuli mRvimeebi da 
maTi turistuli gamoyeneba1

saqarTvelo karstuli mRvimeebis klasikur qveyanas warmoadgens.  karstul 

reliefs qveynis mTeli teritoriis 6,4% ukavia, sadac maTi ricxvi 1100-ze me-

tia. maTgan yvelaze grZeli (20 km) mRvimuri sistema wyaltuboSia. karstuli 

mRvimeebi farTodaa gavrcelebuli dasavleT saqarTveloSi, kavkasionis qedis 

samxreT ferdobebze, md. fsoudan erwos tbamde. aRiSnul monakveTze karstu-

li zolis sigrZe 320 km-s aRemateba, xolo maqsimaluri sigane 30 km-s. karstu-

li mRvimeebi mravalma mecnierma Seiswavla, magram pirveloba am mxriv vax-

uSti bagrations ekuTvnis. 1986 wels Seiqmna pirveli qarTuli speleoklubi 

,,Tbilisi”, ori wlis Semdeg ,,morioni”, romelSic pirveli qali speleologebi 

gaerTiandnen. 1999 wels orive klubis gaerTianebiT Seiqmna ,,saqarTvelos spe-

leologTa kavSiri”.

mravalricxovani karstuli mRvimeebis arsebobis gamo imereTSi Seiqmna da-

culi teritoriebis axali sistema ,,imereTis mRvimeTa daculi teritoriebi”, 

romelSic gaerTianda saTafliisa da promeTes mRvimeebi da 17  bunebis Zegli 

1  statiis sruli versia ixileT amave nomris rusulenovan nawilSi
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